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Report Summary

I By June B8, 2009, the number of Chinese Internet userd thePenetrationrate of the
Internethad reached 338 million and 25.5% respectively. The number of Internet users
increasedby 40 million compared with late 2008, up 13.4##6thin six months and the
increag in the number of Chinese Internet users remains robust.

I The number of broadband users had reached 320 million, accounting for 94.3% of all
Internet users. In spite of the higtenetratiorrate of broadband, China is far behind the
countries developed the Internet in terms of broadband access speed.

I The number of Chinese Interrmabbile Internet usensas 155 millionaccounting for 45.9%
of all Internet users, and the numbemusdbile Internet usersxceeded 37 milliowithin six
months 28% of the eisting mobile Internet usersaid they would access the Internet by 3G
mobile phonein the coming six months; 7.25% of the users that have not accessed the
Internet bymobile phonesaid they would probably access the Internet byn&ibile phone
in the comng sixmonths

I The number of rural Internet users had reached 95.65 million, 14.8% of whom visited rural
or agricultural websites over the past six months. Farming, forestimal husbandryand
fishery laborers using rural or agricultural webs#desouted for 42.7% of all Internet users.

I The increase in Chid& basic Internet resources slowed down. iflseesass in the number
of IP addresses, international outlet bandwidth and number of websites were significantly
lower than those in 2008, the numberdafmain names fell slightly, but the proportion of
domain names linked 1ive websites increased remarkably.

I 82.4% of Chinese Internet usdrsstalled security software in the most frequently used
computers. Nonetheless, Chimanetwork security was dtiinoptimistic, and 195 million
Internet users were attacked by viruses amjan horses online within six months, and the
accounts or passwords of 110 million were stolen.

I The proportion of Internet users accessing the Internet for entertainnfentyaion and
communication purposes was high. Except for forum/BBS,ptnetrationrate of all the
three Internetapplicationsby Internet users was over 50%, and titdization rate of
transactiortype Internet applications like online shipping and onliagnpent waselatively
low.

0  Entertainment application tended towardstability after fast growth, and all
subdivisional applications differed in use rate. The numbepmfhe gameplayers
increased by 30 milliomithin six monthswith a use rate of 64.2%ip 1.4%.0nline
music application remained aheatthin six months with an increase of 16.1% in the
number of users and an increase of 1.8% in use rate. The number of Internet video users
continued increasing t0% within six months with a decrease d®% in Penetration
rate.

U  The use rate of information application rose. Search engine and Internet news accounted
for 69.4% and 78.7%espectivelyup 1.4% and 0.2% from late 2008.
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The number of communication application grew continuously, with use rappidg

lightly. The use rate ofmail and instant messaging stood at 55.4% and 72.2%
respectively, down 1.4% and 3.1% from late 2008. The number of blog users reached
181 million with a use rate of 53.8%, down 0.5% from late 2008.

The use of transactioapplication was of low level and relatively backward. The
number ofonline shoppers picked up from 74 million to 87.88 million with an increase
of nearly 14 million amid the current econonsituation affected by theeconomic
actuality, the number of usemsserving travel online slippestightly from late last year;
the number of users making payment onlifimbed to 23.7 million within six month
with an increase of 4.8% in use rate.

I The Internetplays a prominently positive role in informationacquisition, interpersonal
communication, social participation, practical life convenience and other respects, but is
prone toisolating Internet users away from the reality poobably cause some mental
problems.

i

Social participation: the Internet is playing a morand more important role in
promoting people to participate in social activities, and the number of Internet users
participating in social activities through the Internet rose by 4.8% within six months.

Interpersonal development human association is deepkd in the Internet era, and
interpersonatelation becomes closer. Nearly 90% of Internet users recognized that the
Internet had cemented relations with frignais4.5% within six months.

Internet share: 78.5% of Internet users often shared knowledgth wihers. The
behavior of mutual help is conductive to promoting knowledge dissemination,
increasing production and life efficiency and creatingealthyand positive Internet
environment.

Life aid: 81.6% of Internet users recognized that handling affamine saved much
time, and 77.5%houghtthat life was inseparable from the Internet, which has penetrate
into all respects of peoplelivelihood.

Social isolation:the Internegraduallywidered the distance of soul exchange, namely
worsened social @dation. Lowage Internet users felt a higher sense of social isolation
due to the Internet.

Internet addiction: about one out of six Internet users was inclined to Internet
addiction, especially those with a net age of less than a year.

Information trust: 84.3% of Internet users believed the Internet to be the most
important information channel.

Transaction trust: Internet users have low trust in online transactions, with only 29.2%
recognizing the security of online transactions.
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Chapter | Introduction of Survey
|. Survey Background

The number and structural characteristics of Chinese Internet users, basic Internet resources,
conditions for Internet access, Internet applications and imiftemationare of great significance

for the State and enterprisieskeep up to date with Internet development and make decisions. In
1997, the state competeatithoritiesmade a decision that China Internet Network Information
Center (CNNIC) performed thstatisti@l work in combination with the then four Interngtits

through deliberationand published the®Statistical Report on Internet Development in Chima
November same year. To regularize and systemize the work, from 1998, Qhé¢N&@ically
published the report in January and July every year. After beiblisped, the report received

great attention from all sides and was extensively quoted both at home and abroad. This"is the 24
survey.

The work was strongly supported by state competent authorities like the Ministry of Industry and
Information Technology with the assistance of all Internenits the websites supporting the
survey and the media, thus ensuring the smooth progressing of the survey. We would hereby
extend our heartfelt thanks to them for their strong support.

|. ReportTerms

N Internet user

All Chinese citizens aged six or above that accessed the Internet over the past six months.

z

Broadband user

All users that accessed the Imter by broadband means over the past six months, including
xDSL, cable modem, fiber access, PLC, Ethernet, etc.

N Mobile Internet user

All users accessing and using the Internetnbgbile phoneover the past six months,
including but not limited to those accessing the Internehblyile phone

N Rural user

All users that mainly resided in the countryside over the pasta@nths.
N Urban user

All users that resided in cities over the past six months.

N Teenage user
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All users aged below 25

N IP address

IP addresses, which identify online computers, servers or other equipmenhéivtioek are
basic Internet resource@nly with IP addresses (in any form) can the Internet be accessed.

N Domain name

Domain names, which reféos English domain nanseonly in this report, are strings split by

dot and made up of figures, English letters and hyphens, and hierarchical Internet address
identities corresponding to IP addresses. Common domain names fall into two categories: one
is country code tofevel domain (ccTLD), for example, a domain name ending with .CN
represents China; thetheris generic togevel domain (gTLD), such as domainnmes

ending with .COM, .NET and .ORG.

N Website

Websites refer to those with domain namesvaww. + domain nameésas URLSs, including
those under Chirga toplevel domain .CN and generic tégvel domain (gTLD), and the
registrants of the domain names arghiaterritory of China. For example, there is only one
websitefor domain hame cnnic.cn, and tberrespondindJRL is cnhnic.cn omwww.cnnic.cn
besides, other URLs ending with the domain néikeewhois.cnnic.cn and mlatnnic.cn are
only deemed different channels of the website.

z

Survey scope

Unless expressly specified, all data in this report refer to those of the Chinese mainland, with
the exception of Bng Kong, Macau anddwan.

N Deadline for survey data

The deadlindor the survey data is June 30, 2009.

lIl. Survey Methods

(I) Phone Survey
3.1 Survey Poplation

Permanent residents aged six or above validencdixedline phones (home phone, PHS and
dormitoryphone).

3.1.1Sample Scale

Among the 30,000 survesampeés there are 15,00esidencdixed-line phone subscribers and
15,000mobile phonesubscribers, covering 31 provinces, autonomous regions and municipalities

! TheWorld Program of Action for Youth to the Year 2000 angoBdadopted at the 80UN General Assembly
on Decemberl4, 1995 defined the age group of 15 to 24 as teenager group, while this report defined the group
aged 6 to 24 as teenager group.
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on the Chinese mainland.

3.1.2 Subdivision of Survey Population

Thesurveypopulationis divided as follows:

GroupA: groupcovered byresidencdixed-line phone, including residents covered by filied
phone, PHS subscribers, schdolrmitory phonesubscribes and subscribers to othéormitory
phones

GroupB: groupcovered bymobile phone

Group C: group commonly covered bymobile phoneand residence fixetine phone (the
superposition ofroupcovered by residence fixdithe phone angroupcovered bymobile phone
is GroupC),C= A Z.B

3.2 Survey Content

This survey fouses onthe number and structural characteristics of Chinese Internet users,
conditions for Internet access, Internet applications, InternetGattisde towards the use of the
Internet and condition of nelmternet users. The survey content includestivr respondents
access the Internet, respondéritackground, Internet usérsnline behaviors, Internet depth,
Internet experience, etc.

3.3 Survey Method

The survey wasonductedhrough the Computer Assisted Telephone Interviewing System (CATI)
from June 1 ta30, 2009.

3.4 Difference betweerSurvey Population and Target Population

CNNIC studied theroupthatcould notbe covered by telephone in late 2G0% discovered that
the number of Internet users in tgoupwas small. With the development ohi@aks telecom
industry, the number of the group dgsadually decreasing (the number of Chinese telephone
subscribers was 744 million by late 2005, whilefigare rose to 1018 billion by lateMay 2009).
Therefore, the survey study has a hypothesis, lyame

In this study, the Internet users that cannot berea\iy telephone are negligible.
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(I) Online Survey

The online lays emphasis on the facts of typical Inteapptications CNNIC conducted an online
survey from June 5 to 30, 2009 put thequestonnaireon its websites, linked it to government

and media websites, large ICP/ISP websites around the country as well as information ports of all
provinces for voluntary completion by Internet users, and tested the validity of the collected
guestionnaire by technical means to screen out invalid ones. A total of over 57,000 effective
guestionnaires were collected in the online survey.

(I11) Online Automatic Search and Statistical Data Reporting

Online automatic search is mainly aimed at technical statist indicators like number of domain
names and websites and geographic distribution, and the statistical data reportedictaddy
the number of IP address and international outlet bandwidth.

1. Number of IP Addresses

The statistical data of IP addises by province are from the IP adddosdabases dhsia-Pacific

Network Information Centre (APNIC) and CNNIThe data by province may be acquired by
totaling the data in the two databases that have been registered and can recognize the provinces
wherethe addresses are located. As address assignment is dynamic, all statistical data are for
reference only. Meanwhilethe Ministry of Industry and Information Technologihe state
competent authorities of IP addresses, will also require the Chinésassigning IP addresses

(such as China Telecom) to report the number of IP addressed owned by them once six months. To
ensure the accuracy of IP da@i\NIC will compare and verify the statistical data from APNIC

and the reported data to determine the fimahber of IP addresses.

2. Number of Chinese Domain Names and Number &@hineseWebsites

The number of Chinese domain names and the number of Chinese websites are the sum of the two
parts of data as follows:

The first part is the number of .CN domain remand websiteacquiredby CNNIC through
online automaticsearch; the second part is the number of Chinese genefrieveipdomains
(gTLD) and websites provided lwariousdomestic togevel domairregistrationunits. These data
include the number of alieneric togevel domainggTLD) and he openedvebsitesunder the
domains; the number of generic {gvel domains (gTLD)and websitesby .COM, .NET
and .ORG; as well as the number ge#neric togevel domains (gTLD) and websites by the
provinces whereagistration units are located.

3. International Outlet Bandwidth

The Ministry of Industry and Information Technology periodically acquired the total outlet
bandwidth of Chinese operators linked to other countries and regions through telecom eriterprises
statement systems. THgatatistical Report on Internet Development in Chitessincludedthese
reported data.
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V. Report Innovation

1. Refined Study & Internet Lifestyles

Describe the most important Internet lifestyles of Chinese Internet users fromgpeqgbees of
Internet trust, Internet interaction and Internet reliance, analyze the recognition of Interriet users
informationtrust, transaction trust, social participation, interpersonal influence, Internet share, life
aid, social isolation and Internaddiction, and study the changes to pe@pfesychology and
behavior brought by the Internet.

2. Mobile Access

Describe the number and structural characteristicsmobile Internet usersanalyze the
characteristics of Internet applications by the ussrsymarke the influential factors for mobile
accessand solicit the usedintention to access the Internet impbile phong3G mobile phong
in the future.

3. Network Security

Network security has become a nationwide and social focus, which is notetetigd to the
security guarantee of national networks arfdrmation but also thenformationand transaction
security ofindividual Internet users in daily life, therefore this repmwhducteda special survey

on network security, inquiregf Internetusers about security events like virus, Trojan horse attack
and number stealing, and surveyed the installation of security software.

4. Internet Agricultural Information

With the improvement in the construction of rural information infrastructure andyrdwual
increase in the level of rurahformatization the agricultural information platform has been
established progressively, and it is necessarycdnduct a survey on Internet agricultural
information to find out use of rural and agricultuirdormation by Internet users. This time, we
surveyed and analyzedhetherinternet users visited agricultural and rural websites and what kind
of informationthey acquired from such websites.
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Chapter || Number and Structural
Characteristics of Internet Users

|. Number of Internet Users

(I) Overall Number of Internet Users

By June 30, 2009, the number of Chinese Internet users had increased continuously to 338 million,
up 13.4% from late 2008, and tRenetratiomate of the Internet had risen steadily to 25.5%.

0,000
35000 - 30%
28000 5 23%
- 20%

21000
- 15%

14000
- 10%
7000 | oo
0 - 0%

2005.12 2006.6 2006.12 2007.6 2007.12 2008.6 2008.12 2009.6

Number of ,
B | ternet —®—Penetratiomate of the Internet

users

cmc www.cnnic.cn, 200906

Fig. 1 Number of Internet Users on the Chinese Mainland anBenetration Rate of the
Internet

The outbreak of the US financial crisis in 2008 litile impact on Internet development in China,
where the first half of 2009 saw the steady increasiénnumber of Internet users. The fast
growth of the number of Internet users is attributable to the following factors:

Firstly, guided by a series of state policies like Naional Strategy for Information Development
from 2006 to 202@ndfiEleventh Fve-Year Plam for Informatization of National Economy and
Social Developmengovernmentsand relevaninstitutionsin all areas input a large amount of
money and manpower in theonstructionof network infrastructureand the establishment of
informationservice platforns to meet peopé needs for Internet access. The number of Internet
users and level of Internet application is not only an indicator for local Ingéemetopmentbut a
sign of integration of informatization with industrialization.
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Secondly, with progress in industrial technology, recombination of network operators and the
intensification of competition, the software and hardware environment of Internet access is
optimized constantly. ThePenetrationof 3G technologyfacilitates the use ofmobile phoneas
network terminal. Meanwhile, the constant decrease in the prices of Internet access @nd users
terminal products, as well as the continuous improvemergraduct performance and user
experience constantly lower the threshold of Interneéss.

Lastly, the public accesses the Internet actively. With social and economic developmené people
living standards have been improving continuously. After material needs are satisfied to some
extent, social communication and information acquisiti@ve been critical to spiritual life.
Modern interpersonatommunicationis more indirect, and the Internet, as a media and
communication means, filthegap in peoplé& information and social communication in daily life.
Additionally, a largenumber ofmigrant workers returned home amid the financial crisis, whose
understanding of an@miliarity with the Internet was extended to the people around them, and the
multiplier effect of interpersonal messaging also raised rural peapkreness and behavidr o
accessing the Internet.

Now, the number of Chinese Internet users is rising continuously, but compared with the countries
developed in the Internet, China is still low in Interfnetrationand has not taken full
advantage of network informatizationowever, with the fast growth of the national economic
entity and the constant improvement in network infrastructureP#reetratiorrate of the Internet

will pick up.

Koree 76.1%
USA 74.7%
Japal 73B%
Brazil
Russii
Chine
India
World average lev 23 8% . . . .
0% 20% 40% 60% 80% 100%
Source: http:/www.internetworldstats. com/+

CMC www . cnnic.cn, 200906

Fig. 2 Internet Penetrationin Some Countries

(I) Number of Broadband Users

The rumber of broadband usenscreasedcontinuously, by June 2009, 320 million users had
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accessed the Internet by broadband, accounting for 94.3% of all users and up 3.7% from late 2008.

0,000 '
33000 % 31873
27000
22000
11000
:I 1
2008.12 20086

cmc www.cnnic.cn, 200906

Fig. 3 Comparison in Number of Broadband Users on the Chinese Mainland

According to the statistical results, tRenetratiommate of broadband in China has been very high.
However, we must be clearly aware that the broadband users mentioned here are only those
accessing the Internet by broadband instead of being definedlitfmkntiated by network
transmission speed

According to the statistics of the Organization for Economic Cooperation and Development
(OECD), by October 2007, the averagetwork downstream speed @ECD& majorcountries

was 17.4 Mbps, and the downstreapeed of Japan as the country most developed in broadband

had even exceeded 90 Mbps, while the majority of Ghilmiernet acceggedominatedy ADSL

has adownstreanmspeed of no more than 4 Mbps. Meanwhile, because of broadband share, the
speed will ke even lower in peak hours

Thus, it can be seen that China is still far behind the countries developed in the Internet in the
speed of broadband access. We need to further intensify the construction of Internet infrastructure
and constantly increaslatemet connection speetb advancethe high-speeddevelopment of
Chinas Internet
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Fig. 4 Nawork Downstream Broadband of OECD& Major Countries (kbit/s)

(I11) Number of Mobile Internet Users

By June 2009, the number wfobile Internet userlBad jumped td.55 million, up 32.1% within
six months, showing a momentum of fast growth.
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CNIIC www cnnic.cn, 2009.06

Fig. 5Comparisonin Number of Mobile Internet Users
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The fast growth of the number wfobile Internet uselis ascribable to the following respects:

I. Concerted efforts of thgovernment and operators. That& Council adopted thesolutionto

launch the work of issuing 3G licenses danuaryl, 2009, which offered operators larger
development space and strengthened the concept of mobile Internet. Afterwards, China Mobile
reduced the tariffs on GPRS data throughput; China Teldowrared the fee for the wireless
access package; China Unicom introduakeersified GPRS packages, etc. Major operators
successively took actions to attract and increase users to promote marlagirdene

II. Integration of Internet access and fashion concept. Wit émetratiorof mobile phonewith

the function of Internet access and the facilitation of mobile access platfoohie phones not
only the most portable tool for Internet accdmg,a symbol of fashion, trend and popular culture.
The fashion of mobile access attracts yousgrs thus boosting the number of mobile Internet
users

lIl. Enrichment oflnternet content and applicatioriBhe amount and quality ahobile access
increag gradually, with mobile blog, mobile video and mobile TV growing rapidly to offer users
richer choices and to promote the expansiomaibile Internet users.

Il. Structural Characteristics of Internet Users

(I) Sex Structure

By June 2009, the proportiasf male users to female users in China had been 53:47, relatively
stable compared with late 2008.

BO% 53.0%
47 0%

Male Female

cmc www cnnic.cn, 2009.06

Fig. 6 Comparison in Sex Structure of Internet Users

In the first half of 2009, the proportion of Chinese rural female users rose slightly by 1.6%,
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showing the progressive convergence of rural Intemetelopmento urbanization and more
Internet access by rural women.
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Fig. 7 Comparisonin Sex Structure of Rural Internet Users

(I1) Age Structure

Theage structure of Chinese Internet users was grginconstantly, showing a trend of maturity.
Compared with late 2008, the proportion of users aged 30 itocBSasedsignificantly within six
months from 17.6% to 20.7%. Additionally, the proportion of users aged 40 or above showed a
trend of increase arttie proportion of young group aged 10 to 29 dropped remarkably
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Fig. 8 Comparison in Age Structure of Internet Users
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The number of Chinese teenage users was 175 million, up 5% within six months and accounting
for 51.8% of all Internet users.

0,000
200040

16700 17500

15000 [

10000 [

5000

2008.12 2009.6

CNIIC www.cnnic.cn, 2009.06

Fig. 9 Comparison in Number of Teenage Users on the Chinese Mainland

(111) Education Structure

Compared with late 2008, Internet users are still tilting gradually to low education, with the
number of those with the education of primachoolor below and semnchigh school increasing
slightly.
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Fig. 10 Comparison in Education Structure of Internet Users
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(IV) Occupation Structure

Now, the largest group of Internet users is still students, accounting for 31.7% of all Internet users.
Compared with late 2@) the proportion of lai@dff workers rose 2.1%, showing that Internet
access was increased in the group and online information could be transmitted to the lower class.
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Fig. 11 Occupation Structure of Internet Users

(V) Income Structure

As the largesgroup of Internet users is students, ghreportionof low-income users is high.
However, compared with late 2008e proportion of medium & higincome users increased,
with the proportion of those with a monthly income of over RMB 1,500 rising from#l@a3
41.8%.
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Fig. 12 Income Structure of Internet Users

(V1) Urban and Rural Structure

By June 2009, the proportion of Chinese urban Internet users had been consistent with that in late
2008, with the proportion of rural users increasing slightly. Nbe, number of rural users has
reached 95.65 million and is increasing progressively, but the penetration of the Internet into the
rural areas slowed down a bamparedvith 2008.
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Fig. 13 Comparison in Urban and Rural Structure of Internet Users

By late June 2009, the number of Chinese rural Internet users had increased by 11.05 million to
95.65 million, up 13.1% from late 2008.
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Fig. 14 Comparison in Number of Rural Internet Users on the Chinese Mainland
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Chapter |11 Basic Internet Resources

|. Ovewniew of Basic Resources

Within six months from late 2008 to June 20€he number of Chinese IPv4 addresses increased
by 23.75 million to 205 million.

By June 2009, the total number of Chinese domain names had reached 16.26 intllioimg
12.96 million CN domain names. Both the number of domain names and that of CN domain

names dropped slightly compared with late 2008.

The number of Chinese websites was 3.061 million, of which CN websites accounted for 78.7%.

Chinas international outlet bandwidth wa477541.4Mbps, up 16.8% within six months.

Table 1 Comparison in Basic Internet Resources of the Chinese Mainland from December 2008 to

June 2009
Six-month Six-month
Dec. 2008 Jun. 2009 Growth Growth Rate
IPv4 181,273,344 205,031,168| 23,757,824 13.1%
Domain name 16,826,198 | 16,259,562 -566,636 -3.4%
CN domain name 13,572,326 | 12,963,685 -608,641 -4.5%
Website 2,878,000 3,061,109 183,109 6.4%
CN website 2,216,400 2,410,546 194,146 8.8%
International outlet bandwidth (Mbps)| 640,286.67 | 747,541.40 107,255 16.8%

Il. P Address

IP addesses fall into two categories: IPv4 and IPv6, with the forméreamainstreamBy June
2009, the number of Chinese IPv4 addrebsesireached205,031,168, up 13.1% from late 2008.

According to thegrowth trend in the firsthalf of the year, the growthate of IPv4 resources
slipped continuously. The scarcity of IPv4 resources will worsen the situation.
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Fig. 15 Change in IPv4 Address Resources of the Chinese Mainland from 2006 to June 2009

1l . Domain Name

By June 200, the total number of Chinese domain names had reached 16.26 million, nearly 80%
of which was CN domain names.

Table 2 Number of Classified Domain Names of the Chinese Mainland

Proportion to Total Number of
Number .
CN Domain Names
CN 12,963,685 79.7%
CoMm 2,811,383 17.3%
NET 398,801 2.5%
ORG 85,693 0.5%
Total 16,259,%2 100%

Among the existing CN domain names, the proportion of sel@wsll domain names istill
highest accounting for 66.8% of all CN domain names, followed by .COM and .CN domain
names with a proportion of 25%.

Table 3 Number of Classified CN Domain Names of the Chinese Mainland

Proportion to Total Number of
Number .
CN Domain Names
.cn 8,659,698 66.8%
.com.cn 3,241,876 25.0%
.net.cn 456,343 3.5%

Page22 of 61



China Internet Network Information Cent&@NNIC) 24" Statistical Report on Internet Development in China

.adm.ch 201164 1.6%
.org.cn 333,022 2.6%
.gov.cn 52,477 0.4%
.ac.cn 15,577 0.1%
.edu.cn 3,520 0.0%
.mil.cn 8 0.0%
Total 12,963,685 100.0%
V. Website

By June 2009, the number of Chinese websites, namelgumber of websites of domain name
registrants within the territory of China (including those accestiadnternet from home and
abroad) had reached 3.06 million, up 6.4% from late 2008.
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Fig. 16 Changedn the Number of Websites on the Chinese Mainfad from June 2005 to June
2009

Note: The data exclude the number of .EIBN websites

V. International Outlet Bandwidth

By June 2009, Chiria international outlet bandwidth had reached 747,541Mbps, up 16.8% from
late 2008.

2 _adm.cn refers to the domain names of Chinese administrative segiarh as bj.cn and sh.cn.
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Fig. 17 Change in InternationalOutlet Bandwidth of the Chinese Mainland fromDecember
2005 to June 2009

Table 4 International Outlet Bandwidth of Major Backbone Networks on the Chinese Mainland

International Outlet Bandwidth (Mbps

China Telecom 416,778.9
China Unicom 295,136.5
CSTNet 10,477
CERNet 9,932
China Mobile Internet 15,215
CIETNet 2

Total 747,541.4
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Chapter |V Internet Access

|. Access Place

Now, 80.2% of Internet users surf the Internet at home, and family is still the primary place for
Internet access. The nunmbe Internet users surfing the Internet at cafe fell by 7% compared
late 2008, and that of Internet users surfing the Internet at company rose by 5%.
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Fig. 18Access Places

II. Access Equipment

The proportion of accessing the Internet by mobitedased enormously from 39.5% in late 2008
to 46% in June 2009, while the proportion of using desktops and laptops decreased.
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Fig. 19 Access Equipment

1l . Access Mods

The survey showed that tienetratiorrate of broadband access was still climbimgyw 94.3% of

Chinese Internet users have accessed the Internet by broadband, and the proportion of narrowband
use is 40.8%. The narrowband mentioned here includes traditional narrowband and wireless
narrowband, due to the rapid shrinkage of the propodidraditional narrowband, the use rate of
narrowband remains low on the whole in spite of the increase in the proportion of wireless

narrowband use.

Broadband Narrowband

Fig. 20Penetration Rate of Broadband and Narrowband
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